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4 SIMPLE STEPS

nfortunately, the
Internet is full
of misleading

information and
untruths. When these
untruths involve your
small business, your
reputation can suffer.
Sites like Rip-Off Report
do not spend time
vetting the information
they are fed. This

to Protecting Your

Reputation OnJ[iI:

makes it incredibly easy BRiEISRlelaltfissRig=l=hte!
for competitors and leave a negative review,
others to leave false and it can cost money to
information that can reply. This makes it very
ruin your company’s easy for a disgruntled
reputation. ex-employee or
unscrupulous competitor

What's worse than a to ruin your company in
ruined rep? The fact that J —

e
many of these sites will U I
charge you money to
defend yourself.




WHAT RESEARCH SHOWS

esearch conducted by Bright
RLocaLs has shown that up to
79% of consumers report that
theytrust online reviews. This means
that having no reviews online, or

having only negative reviews, can

drive your potential customers
straight into the waiting arms of
your competitors. So how do you
ensure that your brand is a positive
one among the online community?

SOCIAL MEDIA




LINK BUILDING

uest post on other sites and
G include a link to one or more

of your social media profiles.
Link building costs you nothing but
a small amount of time, making it
the perfect solution for the small
business owner without liquid capital.
If you don't have the time to guest
post on other sites, assign the task to
one of your employees. This method
not only combats negative reviews,
but it can help your profiles get more
hits. It's a win-win.

ONLINE REVIEWS

S tudies have shown that people are more likely to leave a negative review

when they have had a bad experience than to leave a positive review
for a good experience. Give your customers incentive to leave positive
reviews and make it easy for them to do so.

Many business owners find that by
asking for feedback, they receive
it. You may also choose to offer
discounts as an encouragement for
customers to leave positive reviews
on the sites that you point them to.

No matter what you do, do not let
negative reviews be the only thing
people see when they search for Py’
your company online. Be proactive '

in your approach to combating

negative reviews. This is the only way

that you can ensure your company Z 3

has a positive reputation in the virtual L
world, >0




GOOGLE MY BUSINESS

Y
7 you

make in

review should

positive. Keep

cant please all of

of the time. It's cliche,

egative reviews are to

ed; how you handle those

5 will speak volumes about
pusiness to others.

A FEW FACTS ABOUT ONLINE REVIEWS

er consults 11 online reviews before they make a

xs can help your business. 68% of consumers are more
Views that are a mixture of positive and negative than those
positive.

cviews that are based in fact provide a learning opportunity for you
dl your employees.

Responding to reviews shows potential customers that you care about

exceptional customer service.

]



HANDLING NEGATIVE REVIEWS AND

PROTECTING YOUR REPUTATION - DOING IT
RIGHT

ou know that your reputation is
Ygold. As a small business owner,

your reputation means everything.
When your reputation is stellar, you not
only beat out your direct competition,
but you don't have to look for that big
box store or large service provider
hanging over your shoulder.

You understand that you need to handle
reviews properly. But what is properly?
Here are four tips for handling negative
reviews in a way that will leave your
small business shining in the minds of
your potential customers.

1. Be professional - always! Do show
that you care and do show that you
are prepared to solve the problem.,

2. Actions  Speak! Show  your
customer that you are ready and
willing to solve the problem. Phone
calls, emails or even a certified
letter in response to the review
speaks volumes.

strong reputation. When you follow the advice outlined in
this article, you are sure to not only build your reputation but
to protect it. After all, your reputation is the lifeblood of your small

The small business owner's goal online should be to build a

business.

3. Handlei

. Docume

> not delegate
the task ) negative

reviews

respondi
be sure t
the story
detail the
remedy t




) WAYS

YOUR WEBS
COSTINGY

odern technology has improved
Mat an alarming rate over the last
decade, with the internet at the
forefront of each and every single one
of these advancements. Smart phones
and tablet devices are now a part of

everyday life, and you can even now use
them to do your banking and to pay for

t doesn’t matter how big or how small
your business may be, the simple fact
of the matter is that if you want to stand
any chance of succeeding, you will need
to own a website for your business, and if
you want your business to flourish in these
new times, your website will need to do
more than the days of old. It will need to
work for you. If your website is outdated,

SITE IS

items and sefvices. You €an even pay for
items and services using®digital currency,
namely the bit coin. Yes, technology: is
most certainly king and for that reasan,
if you want to stand any chance of
succeeding within the /business world,
you need to embrace it-and get with the
times.

neglected, or just simply poorly designed
this could potentially be costing you thou-
sands in lost revenue every single month.

If your business is suffering and you're not
quite sure why, maybe, just maybe, your
website could be to blame? Here's a look
at 5 ways in which your website could po-
tentially be costing you new business.




'_.4., ally- getting

Sk for .it, and_in
) CXa@TV
| your site 1t is
O directyour
It ISANatyou
e thelweufinished
Srvices and/okproducts.

Exactly what you require them to doawill of
course depend on what your business is all
about. Do you want them to sign up for a
free trial? If so, a simple hyperlink linking to
the “free trial” page, with the text ‘Click here
for your free trial” is all that yeu need to do.

A

on average, a new visitor to your website

only spends' six seconds evaluating

whether to stay on your site or to click
the back button and go somewhere else. If
your website’s most important information is
buried under the fold, then there is a pretty
goad chance it's not being seen. The layout
of your website is arguably one of the most
important factors to consider when creating
a new site for your business. Although there
are a number of “create your own” websites
out there that cost little to nothing at all, it
is advisable to always hire professional web
designers to create and design your website
for you.

y

Do you want them to browse your service
of products? If so, Click-here to browse our
full range of products/services’ etc. Place
these clickable links strategically throughout
your website’s content, ensuring you don’t
overwhelm the customers with too much

{extorcantent,

It's essentially the same as using bait while
fishing. A few carefully placed links with
simple call to action text will bait customers
into clicking them, seeing your products,
seeing something they like the look of, and
purchasing it whilst making you a tidy profit
in return.

You should think about what you want each
page to say, and then look for ways of saying
it using as minimal text as possible. Hey, if
you have a knack for writing, that’s great
that’s what your blog is for.

But most your potential customers will
be visiting your website to browse your
products and services, not to read long
walls of text. They want to be able to find
what they're looking for as quickly and as
easily as possible. Make sure you keep the
text to a minimum, don't try to include too
many images, and make sure each page is
well balanced.
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